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Why K-Beauty is Here to Stay in the Coming Years

From the significant influence of Korean culture to the efficacy of Korean beauty products,
the K-Beauty wave is expected to maintain dominance for the next few years.

Aug 06, 2024 | By Larissa Fay Wong
&z Korean beauty is here to stay....or at least, for the next three years. Over
the last decade, the popularity of Korean beauty has soared seeing South
Korea enter the forefront of all things beauty related — especially
skincare making it top contender in today’s dynamic beauty game
industry. The exponential rise of K beauty has made it a particularly
dominant force over their international counterparts, thanks to various
socioeconomic factors and Hallyu that have significantly influenced the
South Korean global economy. In other words, Hallyu is also known as
the K-Wave, which refers to the cultural phenomenon in which Korean
pop culture has dramatically spread worldwide encompassing
everything from music, drama, food and beauty. The major rise in K-
Beauty since the 2010s was a result of South Korea’s entertainment
industry, most notably with K-pop and K-dramas that were always
popular in South East Asia, China and Japan — but this time, successfully
in fully penetrated the western market. There has been a growing
interest in Korean culture, fashion, and beauty, which continues to fuel
the demand for K-beauty products.

no matter how successful, they are always at risk of declining, due to the trends are getting turned over much more
rapidly, especially with the launch of indie brands and the effectiveness of social media marketing as well as a level of
unpredictability in the beauty market. Trend life cycles can generally be split up into five stages: introduction, rise, peak,
decline, and obsolescence. Thus with the major popularity K-beauty has been having in the last decade, and the growing

influence of Chinese beauty and Thai celebrities, is it
approaching a decline?

While it is important to consider the rise of other beauty trends and the cyclical nature of the industry, K-beauty is still
extremely popular and in demand due to its positive reputation, innovative approach and the significant influence and
relevance of Korean celebrities. Additionally, the trend of clean beauty and customisable skincare may contribute to the
continuous growth of Korean products due to its reputation of science-backed formulas and natural traditional
ingredients. Hence the growth and dominance of K-beauty in the industry will flourish for the next three years at the
very least.
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[EXM:EHEE, Q=20IFHMES] o IZH|H (2022~2025)
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15,826
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18,543
12,712

2015
91,332

32,972
16,441
6,326
22,178
13,415

2016
104,262

38,944
17,282
6,878
26,976
14,182

2017
123,858

45,966
18,753
7,313
35,734
16,092

2018
142,205

56,097
21,429
8,610
41,661
14,508

2019
160,165

65,828
23,605
10,782
44,756
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24,996
13,156
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14,252
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93,624
33,860
18,294
48,924
14,260
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